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Figure 5: Interior, 19th and Market St. Penn Fruit, Athenaeum Collection.
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Figure 6: Black Horse Pike Shopping Center advertisment, Chain Store Age, May 
1955. 
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Figure 7: Audobon Penn Fruit plan and rendering, from Victor Gruen’s Chain Store 
Age article, May 1955. 

Figure 8: Audobon Penn Fruit, Progressive Architecture, July 1956. 
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Figure 9: Penn Fruit store opening, unknown location, Philadelphia Evening Bulletin, 
Temple Urban Archives.
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Figure 10: Interior of Haddon Heights, NJ Penn Fruit, Athenaeum 
Collection. 
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Figure 11: Haddon Heights Penn Fruit, Athenaeum Collection. 

Figure 12: Dynamic Dollar, 52nd and Market Street. Photo credit: Google Earth. 
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Figure 13: Audobon Acme, former Penn Fruit, March 2013. 

Figure 14: Original Upper Darby Penn Fruit. Undated Photo, Historical Society 
of Pennsylvania.
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Figure 15: New Jersey Lottery Headquarters, former Trenton Penn Fruit, 

Figure 16:  Pep Boys, former Glenolden Penn Fruit, March 2013. 
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Figure 18: Interior of Holiday Thriftway, March, 2013. 

Figure 17: Thriftway, Frankford and Pratt, former Penn Fruit. Photo credit: Betsy 
Manning.
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