Figure 5: Interior, 19th and Market St. Penn Fruit, Athenaeum Collection.
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i'FABULous SHOPPING CENTER TO OPEN
ON BLACK HORSE PIKE, AUDUBON, N. J.

Tremendous suburban growth and community develop-
ment creates immediate need for large retail service.

* 400,000 sq. ft. available for chain store operation ¢ Trading area
of 250,000 ¢ Parking for 3,000 cars ¢ Will build to suit clients

Check these features:

® Estimated trading area (approx. 15 e Borders on network of highways —
mile radius) 250,000 including N. J. Turnpike, new

® Homes under construction since Garden State Parkway, new Dela-
September 1954 — 13,210 ware River Bridge making contact

e Average price of new homes — at Gloucester City where traffic
£12,000-$15,000 empties into Nicholson Rd.

® Value of new hemes $175,467,000 o Mo state corporation income tax
® Annual Black Horse Pike traffic — ® No state sales tax
10,552,000 persons ® Present roster of clients includes
® Number of establishments in erea Penn Fruit Co., W. T. Grant, Sun Ray
— 4,595 Drug Co.

Construction now underway—
Inquire Now

"WRITE!... WIRE!...PHONE!
MURRAY REALTY CO.

Lorateq | = 1616 WALNUT ST.
ot the crossroads of Black Horse Pike and PHILA. 3' PA. « KI 5-3553

i ::‘:“lmn Rd. — the hub of South Jersey’s rich and
“#xpanding community belt.

SHy
STORE 4
i QE. MAY 1855 8L

Figure 6: Black Horse Pike Shopping Center advertisment, Chain Store Age, May
1955.
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Supermarket dominates smaller center. . . of
at Audubon, N. J, where Penn Fruit will be in the as it core, Dramatic and forceful characfeff
Black Horse Pike development. First stage of neigh- structure, together with signs built into store o
borhood center will have 45,000 square-foot supermarket establish personality for store.

Figure 7: Audobon Penn Fruit plan and rendering, from Victor Gruen’s Chain Store
Age article, May 1955.

Figure 8: Audobon Penn Fruit, Progressive Architecture, July 1956.
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Figure 9: Penn Fruit store opening, unknown location, Philadelphia Evening Bulletin,
Temple Urban Archives.
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Figure 10: Interior of Haddon Heights, NJ Penn Fruit, Athenaeum
Collection.
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Figure 11: Haddon Heights Penn Fruit, Athenaeum Collection.

e

1 S .

Figure 12: Dynamic Dollar, 52nd and Market Street. Photo credit: Google Earth.
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Figure 13: Audobon Acme, former Penn Fruit, March 2013.

f'\‘!lﬁi
-7

Figure 14: Original Upper Darby Penn Fruit. Undated Photo, Historical Society
of Pennsylvania.
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Figure 15: New Jersey Lottery Headquarters, former Trenton Penn Fruit,

1-800-242-4119

Figure 16: Pep Boys, former Glenolden Penn Fruit, March 2013.
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Figure 17: Thriftway, Frankford and Pratt, former Penn Fruit. Photo credit: Betsy
Manning.

Figure 18: Interior of Holiday Thriftway, March, 2013.

65



Bibliography
“52nd Street Biggest Penn Fruit Store,” Philadelphia Tribune, February 18, 1961.

Andrzejewski, Anna Vemer. “Perspectives in Vernacular Architecture, the VAF, and
the Study of Ordinary Buildings and Landscapes in North America.”
Perspectives in Vernacular Architecture Vol. 13, No. 2 (2006/2007): 55-63.

Arms Bzdak, Meredith. “From Big Bear to Big Box: Twentieth Century Supermarkets
in New Jersey.” Preserving the Recent Past 2, edited by Deborah Slaton and
William G. Foulks. Washington, D.C.: Association for Preservation Technology
International, 2000.

Barclay White Co. / Penn Fruit Co. Whse. & Off. Bldg. c. 1962. Lawrence S. Williams,
Inc. Collection, The Athenaeum of Philadelphia.

Bluestone, Daniel. “Academics in Tennis Shoes.” Journal of the Society of
Architectural Historians Vol. 58, No. 3 (September 1999): 300-307.

. Buildings, Landscapes, and Memory: Case Studies in Historic
Preservation. New York: W.W. Norton & Co., 2011.

Brand, Stewart. How Buildings Learn: What Happens After They’re Built. New York:
Viking, 1994.

Calak, Thomas. “Trends in Chain Store Modernization.” Progressive Grocer July 1956.

. Outstanding New Super Markets. New York: Progressive Grocer
Magazine, 1961.

Carter, Thomas and Elizabeth Collins Cromley. Invitation to Vernacular Architecture:
A Guide to the Study of Ordinary Buildings and Landscapes. Knoxville: The
University of Tennessee Press, 2005.

Chase, John. “Unvernacular Vernacular: Contemporary American Consumerist
Architecture,” Walker Art Center Design Quarterly No. 131 (1986): 1-32.

Charvat, Frank J. Supermarketing. New York: McMillan, 1961.

Clendenin, Malcom. “A Complicated Modernity: Philadelphia Architectural Design,
1945-1980,” Preserve Philadelphia!: Thematic Context Statement. Preservation
Alliance of Greater Philadelphia (2009). Accessed September 23, 2011.
http://www.preservephiladelphia.org/wp-content/uploads/HCS Modern
ism.pdf.

66



Shapiro, Kelli, “From Modernism to McDonalds: Ideology, Controversy, and the
Movement to Preserve the Recent Past.” Journal of Architectural Education
(October 2007): 6-14.

Stevens, Garry. The Favored Circle: The Social Foundations of Architectural
Distinction. Cambridge: The MIT Press, 1998.

Tedlow, Richard S. New and Improved: The Story of Mass Marketing in America. New
York: Basic Books, Inc., 1990.

“The Big Change in Store Fronts,” Progressive Grocer, December 1960.
“Unorthodox Giant.” Business Week. April 20, 1946.

Upton, Dell. “The VAF at 25: What Now?” Perspectives in Vernacular Architecture Vol.
13, No. 2 (2006/2007): 7-13.

Venturi, Robert. Complexity and Contradiction in Architecture. New York: The
Museum of Modern Art Papers on Architecture, 1977.

Venturi, Robert, Denise Scott Brown, and Steven Izenour. Learning from Las Vegas:
The Forgotten Symbolism of Architectural Form. Cambridge: The MIT Press,
1977.

Zimmerman, M.M. The Super Market: A Revolution in Distribution. New York:
McGraw Hill, 1955.

Zukin, Sharon. Point of Purchase: How Shopping Changed American Culture. New
York: Routledge, 2004.

70



